
Creative Persuasion study package: 
teacher guidance
Responding, thinking, speaking, reading and writing in English



What is NATE?
Empowering English teachers to inspire young people

The National Association for Teaching of English, 
established in 1963, is the professional association for 
English teachers that works regionally, nationally and 
internationally at all key stages. NATE is an educational 
charity, governed by a board of Trustees, led by a 
Director and supported by a team of volunteers, 
including, working group members, regional 
representatives and English specialists across the world 
who support NATE’s CPD, publications, research and 
development.



What is the Ideas Foundation?

It’s a charity supported by the creative 
industries to promote creativity and diversity.
It provides school visits and runs a national 
competition for students who want to develop 
their communication skills in a campaign brief.



KS3 English: OFSTED Guidance
Recommendations:
• ensure that the English curriculum at Key Stage 3 has a clear and distinct purpose 

that is explained to students and builds in, where possible, tasks, audiences and 
purposes that engage students with the world beyond the classroom 

Moving English Forward 
• ensure that not only is the curriculum offer at Key Stage 3 broad and balanced, 

but that teaching is of high quality and prepares pupils for more challenging 
subsequent study at Key Stages 4 and 5 KS3 The Wasted Years?

There is scope for intelligent ‘backward planning’ to achieve a coherent curriculum 
sequence from age 11 to age 16, especially in subjects that are taken by all to age 16. 
But this should not come at the expense of key stage 3 curriculum breadth and 
depth: 11/12-year-olds should not be taught to GCSE assessment objectives. 
Amanda Spielman (HMCI)

A good curriculum should lead to good results. However, good examination results in 
and of themselves don't always mean that the pupil received rich and full knowledge 
from the curriculum. Amanda Spielman (HMCI)



Creativity
Creativity is as important now in education as literacy and we should treat it with the same 
status. Ken Robinson

Curiosity about life in all of its aspects, I think, is still the secret of great creative people.  Leo 
Burnett

Creativity requires the courage to let go of certainties. Erich Fromm

Creativity involves breaking out of established patterns in order to look at things in a different 
way. Edward de Bono

Creativity is the power to connect the seemingly unconnected. William Plomer

Creativity is not the finding of a thing, but the making something out of it after it is found. 
James Russell Lowell

Creativity is piercing the mundane to find the marvellous. Bill Moyers

Creativity is intelligence having fun. Einstein



NATE’s view on the 
principles of English 

• English as a skill-based discipline (criticality 
based on description, analysis and evaluation).

• English as a humane discipline – focused as 
much on the student as on content, with the 
so-called ‘soft skills’ of creativity, empathy, 
imagination, collaboration and reflection, and 
focused on language and communication in 
society today as well as in the fiction of the 
past.



Introduction to advertising
as media texts

• NATE thinks that the KS3 English experience should be more than a 
preparation for GCSE examination questions. It should be a 
foundation for independent analysis and appreciation of 
communication in action, with scope for individual and group 
creativity, linking visual literacy with print literacy to read the world 
behind the word and image.

• NATE has collaborated with the Ideas Foundation and the Adam and 
Eve advertising agency to make this a package with all that teachers 
and students need for detailed study of the art of advertising and 
the social and ethical issues associated with marketing and the 
creative indutsries. It involves all the major English skills, with a mix 
of solo and group activities and a choice of outcomes. Its focus on 
visual media texts is designed to engage students of all abilities and 
to make English an active experience extending beyond the 
classroom.



Introduction to advertising
as media texts

• The visual sources provide students with real-world texts displaying 
expertise in creative communication matched to audience and 
purpose. The tasks based on them integrate and value students’ 
talk and performance as well as reading and writing. They prompt 
practical and creative activities to develop and apply knowledge 
and skills in independent and collaborative work,

• The aim of the study package is to develop specifically English skills 
of response, analysis, evaluation and communication wider and 
deeper than the skills required for answering timed and tariffed 
questions in an exam. They are, nevertheless, the same skills that 
will be called upon in meeting eventual GCSE assessment 
objectives. They are also skills with a cross-curricular relevance, and 
a relevance to wider issues of life, work and citizenship.



Why have these resources been developed?

• To develop a shared interest in promoting creative 
thinking.

• To increase awareness of the different career roles 
and skills involved in creating adverts and the 
value of English as a subject.

• To promote critical thinking and appreciation of 
visual texts that are accessible to all.

• To encourage reading of  a range of texts including 
statistics and encourage links with subjects such 
as business and maths. 



1) Teacher guidance
This package provides all that 
teachers and students need 
for an extended study. It 
involves all the English skills, 
with a mix of solo and group 
activities, and a choice of 
creative  outcomes. Its focus 
on visual media texts is 
designed to engage students 
of all abilities and to make 
English an active experience 
of meaning-making within 
and beyond the classroom. As 
well as this powerpoint, an 
index of the lesson materials, 
there is also an article about a 
wider NATE partnership with 
Ideas Foundation, Cumbria 
Local Authority and media 
professionals. 



2) Introduction to the creative 
industries

2a What are the creative 
industries? PP & PDF

2b Advertising agency roles 
PP & PDF

2c Great advertising 
campaigns PP & PDF



3) Art and craft of advertising

3a Creating a campaign 
PP & PDF
3b Coming up with a big 
idea PP & PDF
3c How to present PP & 
PDF
3d Logos & slogans PP 

3e Advertising 
campaign PP 



This package provides all that teachers 
and students need for an extended 
study. It involves all the English skills, 
with a mix of solo and group activities, 
and a choice of creative  outcomes. Its 
focus on visual media texts is designed 
to engage students of all abilities and 
to make English an active experience 
of meaning-making within and beyond 
the classroom. Included within this 
resource are worksheets, pp slides and 
video resources from John Lewis and 
Nike. 

4) Creative Persuasion 1



This project provides a real-life stimulus for active classroom work and learning in English. It 
promotes solo, pair and groupwork across the English curriculum, with scope for engaging 
students of all abilities – and, particularly those whose main interest or competence is not in 
traditional reading and writing tasks. The linking of reading and writing with multi-media 
digital technology is appealing to a wider range of student interest and talent.

It engages students with cross-curricular (and extra-curricular) matters of work protocols, 
economic awareness, social responsibility, ethical issues and home/family relationships.

The project sits securely within the KS3 English curriculum, with additional features of 
learning beyond the literacy agenda. It is intended to develop skills in the extra-cognitive 
attributes of empathy, reflection, collaboration, creativity and criticality – all rehearsed and 
developed through oracy as a foundation for critical literacy.

5) Creative Persuasion 2: Toys4Pleasure&Learning 
Peter Thomas (NATE) and Louise Davenport (Fred Longworth High School)



• Toys and growing up
• Toys – Campaign launch PP
• Anthology – Barbie then and now 
• Creatable World

Creative Persuasion 2:
the package materials



6) Tools to support learning
These resources can be used 
during pre-production and post-
production. They also  provide 
advice on how to develop a 
campaign team and reflect on 
the learning. 

• Storyboarding
• Discussion tips and 
group roles
• Media audience
• Self-assessment 



Find out more…

Visit NATE’s Creative 
Persuasion resource 
page for more details. 
www.nate.org.uk/creative-persuasion/

Creative Persuasion 1 is 
free to all teachers
Creative Persuasion 2 is 
available to all NATE 
members. 

https://www.nate.org.uk/creative-persuasion/
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